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1
FOREWORD
ABOUT
BRAND
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2
A NEW POSTER
TO EXPAND THE SAGA
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CONTEXT

It has been a long lasting tradition that each edition of the Tour de France has its own unique 
poster.

Revealed in October, during the Tour de France official presentation for the next edition, this poster 
is then used on a broad list of media (press releases, roadbooks, merchandising, OOH…) to 
celebrate the upcoming edition and create awareness and consistency between all usages.

Cities all along the route, partners and media are welcomed to use this poster.
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CONTEXT
OVERVIEW OF THE LATEST 10 POSTERS
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THE NEW VISUAL MUST BE

MEANINGFUL

ORIGINAL

EASILY ASSOCIATED TO THE TOUR DE FRANCE

UNDERSTANDABLE BY ALL

REFLECTING THE WHOLE RACE

CONSISTENT WITH OUR BRAND ASSETS

1 PRINT VERSION (WITH DIFFERENT FORMATS FOR SPECIFIC USAGES)

1 ANIMATED VERSION (WITH DIFFERENT FORMATS FOR SPECIFIC USAGES)
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THE NEW VISUAL MUST NOT BE

ASSOCIATED TO ONE PLACE ONLY (EG. CITY, DEPARTMENT, REGION)

DARK AND DULL
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POSSIBLE BRAND ASSETS

LEGENDARY PLACES AND STAGES

(MOSTLY PASSES AND SUMMIT)

THE FINISH (CHAMPS-ELYSEES / ARC DE TRIOMPHE)

SEA, ROAD, MOUNTAINS

THE ROUTE

THE YELLOW JERSEY

THE OTHER DISTINCTIVE JERSEYS 

(GREEN, POLKA DOT, WHITE)

FRANCE
THE FRENCH AIR PATROL

FOOD

FASHION

THE SPORTING PRIZES 

THE CELEBRATION

THE FANS, PUBLIC, FAMILIES

THE ADVERTISING CARAVAN

OTHER

THE HENRI DESGRANGE INITIALS (TOUR DE FRANCE CREATOR)


